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FOREWORD

Adventure.
Respect.
‘Transparency.
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Our heart beats for adventure. We want to share this passion with our customers
and use our multi-day trips to provide them experiences they’ll remember for a
lifetime. We're well aware that travel always has an impact — on the people at the
place being visited and on nature. And that's why we're trying to strike a balance
by maintaining partnerships that are as direct and long-term as possible and
supporting both environmental and social projects.

We admit that we're far from perfect. But we believe that with every small step
we take, we can get a little better. And we'd be delighted if you'd join us on our
journey to even greater sustainability.






OUR RESPONSIBILITY

Adventure:
our obligation
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We firmly believe that our trips promote mutual
understanding and appreciation for nature, culture
and people. Therefore, it's our responsibility to
protect them.

We want to do our part to ensure that our trip
destinations are preserved, that employees and
partners have fair income opportunities and that
everyone is treated with respect and can live a
dignified life.
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OUR APPROACH

goals for
sustainability

From protecting natural resources and offsetting CO, emissions to supporting
charitable projects, we use the United Nations Sustainable Development
Goals (SDGs) as our guide when developing our measures. We can naturally
contribute more to some goals than others, but we try to ensure that our
measures and projects address a wide variety of SDGs.



OUR CHOICE OF PARTNERSHIPS

We’re highly
selective

When it comes to choosing our partners and service
providers, quality and reliability aren't the only things that
count for us. We also look at their environmental and
social focus. As soon as we make contact, we check
whether a partner's offer could pose any risks to the
sustainability of our products. In the process, we form our
own opinion on site. journaway employees get to know

the NGOs we support and very carefully examine service
providers and their commitments.
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Climate protection
and compensation
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In order to keep our environme
adjustments within our company — and stre
such as using digital working methods.

Green electricity in the office
Compensation for the office's climate footprint
Cumulative working time spent working from home

CO, compensation for business trips

CO, compensation for all in-country services offered as part of journaway trips

Video conferences replace business trips wherever possible

Digital travel documents instead of wasting paper
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When someone travels with us, we at journaway ensure that the
carbon emissions for all services they use on site during their trip
are offset. We use the CARMACAL CO, calculator to calculate
how much carbon is emitted as a result of lodging, transport and
on-site activities and offset it free of charge for our customers via
our partner myclimate.
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UNSER KLIMABEITRAG

We will offset
123kg CO; for your trip!

activity lodging transport*
23 kg CO, 23 kg CO, 23 kg CO,

*Flights are not included

See more






https://www.myclimate.org/en/get-active/climate-protection-projects/detail-climate-protection-projects/fiji-forest-7217/

DIGITAL INSTEAD OF PAPER

1 paper saved

Every second tree across the planet that’s harvested for industrial
purposes is felled specifically for the production of paper. We think
that's too much. That's why our customers receive their travel
documents - except for two destinations - exclusively in digital
form. By doing so, we've saved 180,000 sheets of paper.
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We also deliberately do without catalogues. According to a study,
tour operators in Germany send out an average of 50,000 copies

of material per year, each of which contain 51-200 pages. Even if
we assume only half of that, that's 1.5 million pages that we save
by forgoing the use of catalogues. (See sources here)
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projects have already received a
second donation in 2023




PROJECT INVOLVEMENT
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SOCIAL MEDIA AND WEBSITE

Sustainability
awareness
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To raise awareness of the issue of sustainability among our customers
as well, we post regular updates on social media about our engagement
and visits to project sites. The focus here is on charitable organizations
and NGOs whose valuable work we wish to provide a platform for using
our reach. In 2023, we also updated our website and provide transparent
information about our measures and approaches in the ‘Our contribution’
section on our homepage.
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‘JOURNAWAY LIVE' TV FORMAT

Spread

word!

journaway live is a TV format for our partner travel agencies. O
greater sustainability is also an integral part of these broadcasts.
effect of this is that the travel agencies are able to spread our mes
raising awareness among other customers and informing them abou
protection, CO, compensation and social engagement.
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rom tne initial travel Inquiry to their return nome

@ Establish long-term partnerships with NGOs (recurring
donations, regular contact and on-site visits)

@ Support a charitable project in each country to which
we offer trips

@ Regularly report on charitable projects and their development
on our homepage and social media




responsibility@journaway.com
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Sources

German Federal Ministry for the Environment,
Nature Conservation, Nuclear Safety and Consumer
Protection:

“Papierherstellung, Papierkonsum und die Folgen fiir
die Umwelt” (2018),

see: https://www.umwelt-im-unterricht.de/
hintergrund/papierherstellung-papierkonsum-und-
die-folgen-fuer-die-umwelt/

Creapaper GmbH:

“Wissenswertes ber die Papierherstellung” (n.d.),
see: https://www.graspapier.de/artikel/
wissenswertes-uber-die-papierherstellung

Kirstges, T.:

“Strukturanalyse des deutschen
Reiseveranstaltermarktes” (2018),

see: https://www.jade-hs.de/fileadmin/
fb_wirtschaft/4_Forschung-und-Praxis/Institute/
ITF/Reiseveranstaltermarkt2018-
Ergebnispublikation-Stand-2018-08-08-
OnlineBIl%C3%A4tterkatalog.pdf

OroVerde:

"Weil wir es wert sind” (2011),

see: https://www.regenwald-schuetzen.org/
fileadmin/user_upload/pdf/Projekt/Weil-wir/Papier/
weil-wir-es-wert-sind-wie-viel-in-baeumen.pdf
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